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~with problems of and solutions to holding, handling and transporting of

(b) Analysing and appraising the sales methods and sales pe,
erfi ormance. &

i (¢) Establishing and revising sa]es territories and sales quo
d) Determining the effective ways of employce compensa:,?n
5. Pricing research. All the questnons relahng to the consumer’s akir:,
to pay. for the products is the heart of pricing research. It tries to fs“l: '-
consumer price expectations, actions and reactions. The areas of pr;

research are :
(a) Ascertaining ‘the price expectation of the consumers in d;ffer 4

markets or segments of the market.
(b) Studying the price policies and slrategles of the competitors,

(¢) Testing the alternative price strategies.
(d) Measuring the consumer reactions and responses to firm’s produ
prices. ct
éi Distribution research Distribution research has two aspegts namel
channdl research and physical distribution research. The channel research jg
to do with the problems and possible solutions of intermediaries b betw

producers and consumers. The physical distribution research is conce

products. The areas of distribution research are :

channel performance. .
(b) Determining dealer needs and number and behavioural factors to

ensure full cooperation.

(¢) Determining optimum inventory levels and storage facilities.

(d) Considering the economics of different methods of material handhng
and modes of transport and ascertaining their suitability.

7 Motivation research. The consumer research that answers the
? how many ? where when ? is known as
motivation research ig qualitative that answers
buy a particular product ? It is not only
or the attitudes that have farreaching

questions like — what ? who
quanmame research. However,
why ? that is why pu}pla buy or do not

the ability to pay for but the mouves
impact on consumer I“JL,‘-I"C}?EJ"&-\.‘ decisions. The areas of motivation research
are :

(a) Identifying the consumer motives, attitudes, emotions or the hidden

reasons influencing buying decision.

(b) Finding out the ways and means of motivating the people t0
increase the sales. :

(¢) Knowing the consumer reactions in terms of consumer expectations
and aspirations.

(d) Distinguishing between the hidden and apparent consumer IlkGS-:‘;“:"
and dislikes. 58




8. Advertising research. Advertising research is to do with

COMMURICAHON TniX the problems involved and the solutions possible. The
areas of advertising research are : -

]

(a) Determining the advertising mess : L ovai s

of research findings. ; ages and appeals in the lime-light
(b) Comparison of likely effectiveness of the alternative cdpics designed. |
(¢) Evaluating and selecting the media mixj

(d) Measuring advertising effectiveness.

9. Policy l-'esgarch. Marketing as agpecilised activity is going to be
a grand success if other specialised activities contribute their mite. These are
the contributions of finance, production and personnel activities. Policy research.
is to do with-the study of the policies in all the areas of an oré;nisation and
their post-operative effects on marketing and vice versa. The areas of policy
reseasch are :
(@) Studying the existing policies and strategies in production, finance
and personnel vis-a-vis marketing policies.
(b) Evaluating the efforts of changes in.these policies on firm’s
marketing efforts and the results. f 3

(¢) Determining a blended policy to better the results with reduced
efforts and investments. .

(d) Having comparative study of competitor’s policies blend to seek
betterment.




